includes the reprint requests, number of submissions, the rejection rate, time to first decision (outright rejection, minor changes, major changes, accept) and the length of time in review (an ongoing issue for all peerreview journals). Each year we agree targets -perhaps to increase the internationalisation of the Editorial Board or the proportion of content from non-UK sources.
This is an exciting time for the journal as we plan to publish six issues per annum from 2020 as we are accepting a much higher number of copy. At present, there is a delay between acceptance and publication in the quarterly issue which is frustrating for both Editor and author. However, as soon as an article has been accepted for publication and the copy edited has been corrected it is 'published' Online First which is a platform accessible to subscribers for all material awaiting publication in an issue.
What I find fascinating is the role that social metrics can play in increasing the dissemination of a publication be that an original article, a review or even a new guideline document. On the front page of the BJP website hosted by Sage, there are three tabs for content: the latest, the most read and the most cited. If you click on the most cited tab, Crossref data is used for the last 3 years and shows the results for the last week. This reveals a wide mix of content that would be of broad clinical interest to many healthcare professionals interested in acute and chronic pain. The three most cited articles at present are on the quality of smartphone apps for chronic pain, 1 a review of evidence for tapentadol 2 and a systematic review for cognitive behavioural therapy for headache and migraines. 3 Using the headache and migraine review as an example, this publication has an Altmetric attention score of 74 which places it in the top 5% of BJP research output. It is also the second highest score of all content ever published in the journal. Because of the subject matter and the high incidence of headache the content was picked up by six news outlets, was mentioned in three blogs, Tweeted by nine (wide geographic spread), featured on two Facebook pages, cited by one Google+ user and identified on one research platform (F1000 Faculty). Since publication it has been cited 14 times and read by 24 on Mendeley. It has also been downloaded 308 times.
Compare this to Langford et al.'s review of tapentadol which has a lower Altmetric score of 17 but has been Tweeted 15 times (by some users with high numbers of followers) yet has been downloaded 856 times and cited 13 times.
I recently published an update on the pharmacological management of acute and chronic pain in a nursing journal and close to the time of publication I Tweeted about it which resulted in a small number of retweets (n = 8), but when I uploaded the paper to LinkedIn, it had nearly 1500 views in 2 weeks (128 from London, 15 from New York and 8 from Cardiff).
There is a move away from impact factor (a measure of citations of an article in the previous 2 years divided by the total number of articles published in that journal in that time). This measure has been used as a proxy measure of importance of a journal, but dissemination metrics are rapidly superseding impact factor. That said, the BJP has just applied for an impact factor.
